AMENDED POLICIES — Effective January 1, 2013

Policy 111.02 — Administrative Services: Policy on Advertising

New language (as underlined):

The National Accrediting Commission of Career Arts & Sciences, recognizing the desire of
schools to make known their special offerings and resources, encourages schools to hold to a high
standard of truthfulness in advertising and requires schools, at a minimum, to meet the standards
set out in this policy on advertising. Advertising for the institution must be factual. All
institutions are required to be in compliance with applicable local, state, and federal oversight
agencies with respect to advertising the institution, attracting prospective students, or promoting

the institution for any reason whether using written copy, web-based information, or any other
media format.




Policy 1VV.06 — Leave of Absence Policy

Previous language:

8. The institution must extend the student’s maximum time frame and the contract period by
the same number of days taken in the LOA. Changes to the contract period on the
enrollment agreement must be initialed by all parties or an addendum must be signed and
dated.

New language:

8. The institution must extend the student’s contract period by the same number of days
taken in the LOA. Changes to the contract period on the enrollment agreement must be
initialed by all parties or an addendum must be signed and dated
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